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INTRODUCTION

EOIEI

SCOPE // Recycling and upcycling in Z2ME HR[ // M20[Ae] MEE 2t MetE
Seoul

ZRHE Q0 //

DESIGN BRIEF // KR ENM 22||7|9] 7hX|et HAOIZ2 -S| &8 7t
Developing knowledge around reducing s-dof st yE/elAlZ da| YEIC

waste and opportunities for up-cycling

and waste as a resource. F=et 82 // Sinsa, Gangnam-gu

FOCUS // Sinsa, Gangnam-gu
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B M| fe
Desk Research
- Quantitative data

- Benchmarketing

ZE 2|MX]|
Field Research
- Contextual interviews

- Observation and shadowing
- Walkabout
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DESIGN METHODS

28| sZ Wy

DESIGN METHODS
- Storyboarding
- Roleplaying / Enactment

- Prototyping
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THE SINSA AREA AND THE PEOPLE

MM JtE2E MES2| BE
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WASTE TOUCHPOINTS IN SINSA

2 Z0f|AM 2] mf|xf2 2 xH

Y

Cosmetic Shop Restaurant Cloth Shop Cafe Hair Shop Pub
O O O O O \
\J \J \J S S /
SYZEHIAE Elol2 e 2sl84| I35 4 = 438y Bl
testing cosmetics table paper mat disposable dishes reciept plastic cup paper bag disposable cup beer, soju glass bottle
EZHE 23, Ljo|z, =X Ate HEA k| =4 XHE ozl FXl/ EEl%
=z fork, spoon, nife package candy leaflet cup holder tissue / wet tissue hair cut napkin / wet tissue
leaflet
(el SHER| 2 I H| Fa-xI1=] SHEx THopK| SAE
A+Z napkin toilet paper dress cover cup sleeve toilet paper paper for perm food waste
receipt
- sel Lujgls SAEA 45 el e &% F24
=% wet tisue decoration on food price tag straw leaflet magazine bill
package
M, oaz P Ares | UEESnEES R
= can (drink, beverage) reciept paper shopping bag sugger stick tea bag rubber hair band receipt
ribbon
Mg F2M 0| A8 U584 R ]
food waste bill face - cover disposable dishes can (drink, beverage) aluminum foil
SN =Ex| g o5t 2= = ot
wrapping paper leaflet name card coupon(stamp) food waste container of dye
] 7y ] PR Ezj|o|uiE
straw shop’s name card straw reciept tray mat
ey
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INSIGHT #1
Out of sight, Out of mind.

“Trash is dirty.” Lo shopper

7t2Z0i| M 2t B[R}

WHEN GETTING RID OF WASTE,
A SWAP OF RESPONSIBILITY HAPPENS
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INSIGHT #2

GAP BETWEEN WHAT
BUSINESSES SAY THEY
DO AND WHAT THEY
ACTUALLY DO

Say = Do

10/32

EEREBEOOO0O




2017 SADI-LCC 3. Insights / QIAO|E &&

INSIGHT #3-1
WASTE ECO SYSTEM
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INSIGHT #3-2

42 TONS/DAY GOES TO
THE LANDFILL FROM GANGNAM

ZEAM2| mf|xp2 ofE e

M= & S}
Seocho Gangnam Songpa
A 562.3 713.2 575.7
Total Amount
e A 402.3 470.5 397.6
Recycling Subtotal
MEE: 196.3 198.3 176.6
Recycling
SAE: 206 272.2 221.0
Food Waste
22t 1134 200.3 1214
Incineration
ol 46.6 42.4 56.7
Landfill
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HYUN-WOO 32
28 years old
Shop owner

"Yeah, | recycle.. Or | throw out my
coffee cups after I’'m done"

Owns an independent design and
clothing store in a small street in
Sinsa.

Slightly careless, but wish to become
an eco-friendly business owner.

Finds sorting waste to be time-
consuming and filthy.

Says he sorts the shop’s waste and
recycles, but

mostly that is not the case.

13/32

YUNA gL}
32 years old
v Customer
—dy

| e

Work in HR
Interested in the environment and living a
sustainable lifestyle

Knows about up-cycling.
Uses old bottles to make pen containers

She is concerned and aware
about waste related issues and the global
impact it has.

She is proud about recycling, and
producing new
stuff out of old resources.
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FROM PROBLEM TO OPPORTUNITY

=HE 71el=

*Business

 Fragmented waste ecosystem

mxtel AYENH 2| ThE s} h
* Deferred responsibility CrovevennD S Ijl

. Mg B2t
_I_I_I O ?:I SEOUL UPCYCLING PLAZA

* Overlaps in waste sorting process

HAHE 22| Dol saQet gh=

« Contamination of waste :
mxtele| 99 m
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DRIVERS & BARRIERS FOR BUSINESSES

F7Q0lnt waheel

Drivers

7l Qo

—_

1

Environmental Responsibility

The value of waste

Proudness

Community feeling

Easy processes

/ management

Financial incentive

16/32

Barriers

HE5H QOl

» Laziness

« Lack of responsibility

* Laws and regulations

« Lack of incentives

« Lack of understanding
on process and impact

 Fragmented process

» Cost

e Time

EEEEREOO
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IDENTIFIED VALUES AND DESIGN CRITERIA

z2sE Jhxigt 2X) 2ol 71 Ha

 Transparency about re/up-cycling processes

MEE, Mg rgofMe] FHd &

 Rephrase negative wording

2ROl ol0f EaO| 25}

 Promote up-cycled products

YAOIZ &F A8 =7

 Responsibility
0

X =
22|27} &

« Sustainability and environmental outlook

K& 7tsd &g 2E0Me] Tixtel

X —-—O — 0O

« Community feeling / network

TERO| 247 U HIEYT Y

« Change the perception of the value of waste

HIXFR Q| Zhx[of Efgh el s}
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STREEt

a green eco-system
within Sinsa
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ABOUT sTREE®L:
A GREEN ECOSYSTEM FOR SINSA

MH|A ‘sTREEY 27

sTREEt is a certification system for
acknowledging green businesses
in Sinsa.

“' Multiple touchpoints

Incl. green mapping of certified businesses -4 ()
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USER JOURNEY // THE CUSTOMER

MEXL 01 K| -2H| X} 2HEO|M

M 7hRAY 97
@ Entrance of Sinsa

5 28

1st Shopping

.
Suin) 43

2nd Shopping

EEEENEQO

SUP |

SUP 22
Visit SUP

-—"ﬁ .

— Zt2240| MO 2 FofRle
SUP & IAE{QQREEZ
Yuna SolE 0B S Chew =
Green
Consumer

0{E£2 =21 SUP 0137t olEEl
SIEE 7ol S0fZiT.

SIS FOHA| BiE 220l B2
SR FMES 0FAUE 20=
HIE S50l XMES =d2=0 &
AFZIO| ®IZ FLOHA| EHEFILIE
JHRtE ZoIE MES B Eot

20/32

@
A8l2 Sa SUPDIAL OIEl
A TN} SIS BOJEC,
20| SUPOIZS Tt wot=x| 20f
| SUPOIZS HOIZ0IA Jol Bac=S
c

A HE F3F 2R SUPMEE E2fAte
270 To|X| Y27t 2L

ZRIEES SUPOIM AFESEY |9I8H
SUPO|| H=3A1EICE,

Heizl 2|2 ME st B0
42si0] HES Helg 3o
AR3ict



2017 SADI-LCC EEEEEQO

5. sTREEt/ MH|A A7)

USER JOURNEY // THE BUSINESS

MEXL O{E X =-8F Fel 2FEM

SHoP

H un-woo 88 otA| &1 JI244d JAFE0| BRE EdhiM SUPY| HXt¢ ez Qe|Ftat i MS ORI RHEtOl M Z=E|He M
y HE|AAE EX| Y S SUPZ A7 ElCt Fxtelol xetes WFESS Sttt CIXIR! 9|3 SUPTH ALALOYI M JHE|BHCE
/ PUB 27| MBS MX| oer) X sjofste S YAIE|D, TRlS SUPO|| /et HRH= 9t SUPDIET} 9l
Green SA|EICH SUPO|| 2 E YAOIZE HIF2 FHAS0| T AE|Ho|| EoistAH|EICt
Shop Owner EIO|= IHERI ZAHE AESIA EICH
SUPO|| QIZE2 T2 JHAIE T 24N
Z0j| SUP Q15 Ot3E EHA|E|0f ol AEO{3IAl0| T|AE|HE 2|A0|2 T}
71 20| 22tsic, AAI0|2E 0f22740] OtL|2t xHO|2
OIS 0§El 73| 7} M7ICt
SUPE E3iM &g ZoMs
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FLOW MODEL

NH|A 7EO| B8

O Sees sticker on Download Access map Food Purchase
shop window app and and checks item
WoM, advertising create out stores
(blogs, OOH, etc.) profile nearby Shopping
CUSTOMER
Shop Receive Won for supporting the certi- Use earned Won for discounts in
scans fied green sTREEt store certified sTREEt stores
QR P=——
code Receive other shop recommendations Use earned Won for discountson| = ': SUP :
upcycled SUP products I I
Receive recommendations on e T
upcycled SUP prodycts based on - I
consumer behaviour p SUP
Sees sticker on Get approved Receive SUP sticker for shop window
shop window by SUP as a and other marketing material
WoM, advertising green certified
(blogs, OOH, etc.) business : o
BUSINESS Create business profile incl. informa-

tion on resources donated to SUP,
amount of SUP upcycled products and
a description incl. external certifica-
tions (FairTrade etc.)
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SERVICE WHEEL

MH|A CH7|(Pre-Encouter-Post)

1. Pre-service

- Download app / profile creation

- Marketing material: Influencer
campaign, WoM, travel guides etc.

- Sticker for certified sTREEt stores:
“We're supporting Sinsa in going
waste-neutral”

STREEt

a green SUP
certification
service

2. Service

- App usage: Map access, informa-
tion about sTREEt certified store,
upcoming events/festi-
vals/pop-ups etc.

- Picks sTREEt shop and purchase
item

- Shop scans QR code - and
customer receives Won for future
discount on purchases at sTreet
certified stores or SUP up-cycled
products.

3. Post-service

- Newsletter and notification on
this month'’s sTREEt green store

- Share on SoMe with friends

- Get a friend to signup and receive
X Won for future purchases

i
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PROTOTYPE

A ZREELQ U EAE
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USER INTERFACE
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USER INTERFACE
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e DESCRIPTION
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THE FUTURE OF sTREEt in SINSA
AS A GREEN PILOT PROJECT

UA0IZ Arz|22| SEHO| & AMH|2, sTREEtS| A
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THE FUTURE OF sTREEt in SINSA
AS A GREEN PILOT PROJECT
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THE FUTURE OF sTREEt in SINSA
AS A GREEN PILOT PROJECT
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INCENTIVES FOR BUSINESSES

Aol T3t QIMIE|HO| Yo

CSR-perspective

Trends: Ecotourism, sustainable lifestyle, shopping local,
minimizing the carbon footprint etc.

Customers: Businesses follow the customer’s

Marketing

More customers > increased sales
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